Is my content an ad that
needs to be disclosed?

CAPJ

Are you the brand

referred to —or an

agency acting on
behalf of either party?

)

Please do
follow and cross-apply
this guidance, but note that
if the content is posted on the
brand’s own channels, it is often
already sufficiently clear that it’s
advertising in that context.

If in doubt, contact our
Copy Advice Team.

Are you commercially
connected to the brand in
any other way e.g., an owner,

employee, shareholder, ~ @=++=-++

director, creative adviser,
brand ambassador, or have
a position in the company?

9

Vv
Are you personally
connected to the brand
inany way e.g., is it a
family member's or
friend’s brand/company?

p

It sounds
like you don’t

need to label it

but feel free to contact
our Copy Advice Team
if you need further
advice
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Are you an ‘influencer’
posting content referring

Have you received or are
you receiving money for

to a product, service or 0 """"" > promoting a third-party
brand etc., including a brand product/ service/ brand
you own, on your social in this content?
media channel(s)? o

You’re probably
in the wrong place...
contact our Copy Advice
Team if you need advice
on the CAP Code

v

Have you received or are you receiving any other incentive
for promoting a third-party product/ service/ brand
(requested or unsolicited) — e.g., a free/ gifted product/
service/ shares, a free loan/ lease/ rental of a product/
service, a free or expenses-paid trip/ event/ hotel-stay/
hospitality, an exclusive discount, commission, or any other
benefit — with or without an obligation to post any content?

o

v
Have you included a
discount code or
(/000 S @ hyperlink as part of
an ‘affiliate marketing’
arrangement, where
you receive a
commission for
clicks/purchases?

)

Are you promoting your own
product/ service/ brand/
events or a prize draw/
‘giveaway’/ competition
you're running?

2

Your content is advertising and
needs to disclose that upfront

The easiest way to ensure that
content makes clear when it's
advertising is to include a clear
and prominent ‘Ad’ label upfront
before people view the rest of the
content — this might mean at the
start of the post text, in a title T
or thumbnail, or on an image —
whatever people see first.

For more detail, see the

‘Influencers’ guide to making
clear that ads are ads’



