
Leicester SPUC Branch is the local Society for the Protection of Unborn Children. 
We campaign locally to raise awareness of SPUC’s key aims: 

• To affirm, defend and promote the existence and value of human life from the 
moment of conception, and to defend and protect human life generally.  

• To reassert the principle laid down in the United Nations 1959 Declaration of 
the Rights of the Child that the child "needs special safeguards and care, 
including appropriate legal protection, before as well as after birth."  

• To defend, assist and promote the life and welfare of mothers during 
pregnancy and of their children from the time of conception up to, during and 
after birth.  

• To examine existing or proposed laws, legislation or regulations relating to 
abortion and to support or oppose such as appropriate. 

 

Abortion and Family Planning 

Question 62-1  

Given BCAP’s policy consideration, do you agree that it is necessary to maintain a rule 
specific to post-conception advice services and to regulate advertisements for pre-
conception advice services through the general rules only?  

Our organisation does not agree that it is necessary to maintain a rule specific to post-
conception services.  We do not believe the existing rules should be relaxed; we 
believe, on the contrary, that robust regulation is necessary.  Advertising for advice 
services via commercials for products that are being promoted by the industry is not 
compatible with what could be construed as a healthy message. Those organisations 
wishing to promote healthy alternatives to abortion will not have a level playing field as 
their funding will be unable to match the money spent by the agencies promoting 
abortion advice.   

Abortion advertising infringes the right of viewers to have television programmes 
financed by ethically wholesome advertising only and infringes their rights to enjoy 
entertainments without being bombarded with advertising by highly immoral institutions 
which favour termination of the lives of the unborn and innocent children in the mothers' 
wombs. 

Below are our comments in full.  

1. Unfair commercial practice 
Owing to the financial resources of abortion facilities there will be a unequal 
opportunity for such facilities to promote their services.  Abortion providers can 
generate funding for advertising by charging more for abortions.   Most pro-life 
agencies do not charge for their services and will be in no position to compete for 
advertising time with abortion centres such as Marie Stopes.  Under 11.38 BCAP 
states that women who are or who might be pregnant and considering abortion 
are ‘vulnerable to advertising’.  It follows that disproportionate advertising could 
direct these vulnerable women to agencies where abortion may be promoted as 
‘the best option’.   
 



Companies which offer abortion services have a vested interest in the termination 
of the lives of unborn children - there is a scandal in the amount of money in this 
'industry' and the television companies should not be associated with them or 
they will lose their impartial stance on such issues. 

2. Making abortion ‘normal’ 
Abortion is not healthcare or medicine in the normal sense.  Surveys show that 
general practitioners are not neutral when it comes to abortion with 19%  
believing abortion should be illegal and 24% refusing to sign abortion-referral 
forms (Daily Telegraph, 3 May 2007).  Abortion could be seen as the opposite of 
healthcare, as in the vast majority of cases it is performed for social reasons and 
always ends in the destruction of another person’s life.  Advertising that either 
raises awareness of abortion services or promotes abortion as a neutral moral 
choice amongst others will lead to a broader acceptance of abortion as a normal 
practice. 
 
The influence of television is known to be very powerful - people passively absorb 
what they watch as if it were all factual - because it is on TV.  Therefore 
advertising about such serious issues is not going to be simply 'information' - 
rather, it will persuade people of its being the right thing to do. 
 

3. Contrary to BCAP values – Harm/Offensiveness 
Foundational to the Code is that advertising should not be harmful or offensive, 
yet abortion causes harm on two key fronts: 

• To the unborn baby.  Abortion causes death to the yet-to-be-born child.  
Therefore advertisements successfully directing women to have an  
abortion will be a strongly causative factor in the death of the woman’s 
unborn child; 
 

• To the woman having the abortion.  Examples of Post-Abortive 
Syndrome (PAS) are documented: 7-17% of women who elect to abort may 
meet the diagnostic criteria for PAS and 25-45% experience multiple post-
traumatic stress related symptoms including depression, guilt, nightmares 
and suicidal ideation (Rue, V. et al.  Post-traumatic stress symptoms and 
induced abortion: a comparison of US and Russian Women.  Strathan NH: 
Institute for Pregnancy Loss. In press); 

and causes offensiveness: 
 
Abortion is completely contrary to the teaching of the Catholic Church and 
many Christians of other denominations also abhor abortion – as do many 
Muslims and Buddhists – and  therefore the adverts will be offensive 
to millions of licence-holders. 

4. Health 
“Audio visual commercial communications shall not encourage behaviour 
prejudicial to health or safety” (Article 3e 1(c) (iii) M2 Directive 89/552/EEC of the 
European Parliament and of the Council of 3 October 1989).  The directive is 
contravened by abortion advertisements (ref. 3(b) above). 



 

Question 62-2  

Given BCAP’s policy consideration, do you agree that rule 11.11 should be included 
in the proposed BCAP Code? If your answer is no, please explain why.  

Our organisation does not agree that rule 11.11 should be included in the proposed 
BCAP Code.  

1. It is discriminatory 
The proposed rule requires advisory bodies that do not refer directly for abortion 
to make explicit statement on their advertising to that effect.  It is clear that this 
rule is targeted directly at pro-life advisory services.  Even though such services 
are unlikely to have the financial means to advertise their services the fact they 
are targeted in this way is discriminatory.  The idea behind the rule it based upon 
a false premise.  That is, that abortion is one of a group of equivalent or even 
morally neutral alternatives, and therefore that there can be no justification for not 
promoting all equally.  In fact a pro choice position is as much a position based 
upon an ethical perspective as is the pro-life position.  To demand that just one 
type of ethically considered perspective must declare its position, yet another 
different one not be required to do so, is unsustainable.  Agencies like BPAS and 
Marie Stopes are advocates for a particular view regarding abortion.  Viewers and 
listeners will not be aware of that view in much the same way as they might not 
be aware that an agency is a pro-life one. 

2. Delay 
The BCAP consultation document states that the reason for requiring disclosure 
of non-referral for abortion is to avoid delay for those women who opt for abortion.  
However this presumes that a women seeking advice regarding an abortion will 
choose one and it also carries an implicit assumption that there should not be any 
delay.  Such an assumption is indicative of a mentality in which there is pressure 
to make a decision to abort, a mentality that could easily amount to coercion.  
Abortion providers furthermore make no support or information to assist women 
who are contemplating abortion solely for financial, social or relationship reasons 
to find help to address these problems and continue with their pregnancy. 

 
32.6.2  
Condoms  

Question 147  

Do you agree that television advertisements for condoms should be relaxed from its 
present restriction and not be advertised in or adjacent to programmes 
commissioned for, principally directed at or likely to appeal particularly to children 
below the age of 10?  If your answer is no, please explain why.  

Our organisation does not agree that there should be a relaxation. Neither should 
advertisements be in or adjacent to programmes commissioned for, principally 
directed at or likely to appeal directly to children below the age of 10.  



 
We are opposed to any and all advertising of condoms on television or radio, since 
such adverts seek to sexualise children and subject them to yet more 
misinformation. The indiscriminate nature of television viewing, thanks to 
accessibility via modern technology, makes it impossible to target certain age groups 
effectively. For this reason the so-called watershed has become redundant. It is well 
known that many programmes aimed at adults also appeal to children, and children 
will thus inevitably stay up past the watershed.  
 
Moreover, since it is illegal for children under 16 to engage in sexual intercourse, we 
would question the age of 10 years as mentioned in your Code review.  
 
Adverts are most likely to be driven by commercial considerations and cannot 
adequately communicate the medical, emotional and social issues involved. It is not 
surprising that Durex have been calling for some time for a relaxation in advertising 
as they have a vested interest, as do most companies pressing for change and 
relaxation in the area of sex and sexuality. 
 
Adverts are also unable to explain adequately the risks that condom use cannot 
eliminate, e.g. condoms are far less effective at preventing AIDS than pregnancy; 
many common STDs are spread by skin to skin contact that a condom cannot 
prevent. These can be literally life and death decisions and somebody needs to be 
accountable. 
 
Teenagers and young adults are very vulnerable to misleading representations, so 
condom adverts are highly likely to encourage more risky sexual activity and teen 
pregnancy, by combining an expectation of casual of sex outside marriage, setting a 
trend and inducing complacency.  
 
With convergence, greater accessibility and evidence that young children below 10 
years often find programmes aimed at older audiences (e.g. soaps, dramas, reality 
TV) at least as appealing as ones actually aimed at them, this notion of ad 
placement kept away from programmes which appeal particularly to children below 
10 is not as helpful as it may at first appear, and as such is likely to be ineffective. 
Promotion of condoms that is likely to be seen or heard by underage children, 
increases the likelihood that they will think early sexual intercourse is normal as well 
as subject them to both internal pressure and peer pressure. 

 
 
 



 
 



LIFE response to Q62 of the BCAP consultation 2009 
 
Q62 
 
(i) We agree.  Post-conception services of all kinds have a unique character, and the general rules are 
sufficient to cover pre-conception services. 
 
(ii) LIFE is concerned by the way in which rule 11.11 is interpreted and implemented.  It seems to  
imply that reputable pro-life organisations deliberately mislead clients.  This is not the case.  LIFE has 
never tried to conceal the fact that it does not refer for abortion.  Besides, whether or not the advertiser 
offers referral for abortion is by no means the only area where confusing or misleading information 
may be given.  There remain, for example, serious questions about the possible mental health 
consequences of induced abortion.   
 
The Royal College of Psychiatrists state on their website that "some studies indicate no evidence of 
harm, whilst other studies identify a range of mental disorders following abortion". 
 
They go on to say that "healthcare professionals who assess or refer women who are requesting an 
abortion should assess for mental disorder and for risk factors that may be associated with its 
subsequent development. If a mental disorder or risk factors are identified, there should be a clearly 
identified care pathway whereby the mental health needs of the woman and her significant others may 
be met". 
 
http://www.rcpsych.ac.uk/member/currentissues/mentalhealthandabortion.aspx 
  
It appears to be a double standard if abortion providers are allowed to keep women in the dark about 
the possible consequences of the procedure.  LIFE counsellors are frequently informed by post-
abortive clients that the counselling services supposedly offered by abortion providers are 
unprofessional, hurried and offering little time for real reflection and informed decision-making.  
Health warnings are, after all, given on potentially dangerous products such as alcohol and tobacco.  
Why not on adverts for abortion, which is a serious and potentially life-changing medical procedure?   
 
Surely if "full disclosure" of all relevant and important information about an organisation's services is 
to be required, then information about the possible health risks of abortion is just as necessary as  
information about whether or not an organisation refers for abortion. 
 
It is also worth noting the fact that no pro-life organisations have the financial resources to fund 
television advertising, while abortion providers apparently face no such barriers, so this rule would be 
largely symbolic and pointless.  Most pro-life crisis pregnancy counselling services are staffed by 
qualified volunteers who are seeking to help women rather than pursue any agenda. 
 
As far as last year's proposal from the Select Committee is concerned, it seems clear that this was an 
attempt by those who are ideologically opposed to pro-life organisations to inhibit the legitimate 
operation of our counselling, which is non-directional and person-centred.  The fact that the report 
suggested that even truthful information given could fall foul of the law if it supposedly had the 
potential to mislead a reasonable person, suggests an attempt to ensure that services offering 
alternatives to abortion can not operate freely.           
  
 
 



 



 



 
 





Dear Sir / Madam 

  

I am writing to you in regards to the forth coming ruling on advertising abortion on 
television. 

 

I am writing to you as both, an individual who has strong concerns over this matter and as a Pastor 
of a Christian church in Hull, East Yorkshire. 

 

As you are aware advertisements have a duty to be truthful and transparent.  If this proposal were 
to go ahead then surely abortion providers should be deemed in breach of this duty, as they omit 
key facts about the baby’s development, how abortion is carried out, and the implications for 
women. 

 

It is my experience that abortion is not the best option not only for the child, but for the mother as 
well. 

 

I am confident that you will consider all points concerned and will make the right decision on this 
particular matter. 

 

Thank you for taking the time to read this email. 

 

John Thompson.  

 



                                                                         
18 Ashwin Street 

London  

E8 3DL 

 

t: 020 7923 9792 

e: choice@abortionrights.org.uk 

w: www.abortionrights.org.uk 

 
 

BCAP Code Review Consultation: Response from Abortion Rights 
 

 

Question 62(i)  

Given BCAP’s policy consideration, do you agree that it is necessary to maintain a rule 
specific to post-conception advice services and to regulate advertisements for pre-
conception advice services through the general rules only? 

  

Response to Question 62 (i) 

Abortion Rights supports the recommendation of the Review, to allow all family 
planning services to advertise on both radio and television, subject to all the criteria 
outlined in the other relevant sections of the Code, and agree that it is necessary to 
maintain a rule specific to post-conception advice services. 

We believe that the ability of broadcasters to provide clear, accurate information 
about access to sexual health, contraception and abortion services is crucial for 
women’s health, equality and choice.                  

 

 We agree that the general rules to regulate advertisements for pre-conception 
advice services are adequate.  

Question 62 (ii) 



Given BCAP’s policy consideration, do you agree that rule 11.11 should be included in the 
proposed BCAP Code? If your answer is no, please explain why.                     (‘11.11: 
Advertisements for post-conception pregnancy advice services must make clear in the 
advertisement if the service does not refer women directly for abortion’).                                                   

Response to Question 62 (ii) 

Abortion Rights agrees that Rule 11.11 should be added to the proposed BCAP 
code.  Pregnant women who may need information and support about pregnancy options 
should be able to access this from non-directive, informed sources. These may be women 
who are unsure of what they want the outcome of the pregnancy to be, or women who have 
decided that they need to seek an abortion. This situation is common: the Royal College of 
Obstetricians and Gynaecologists, (RCOG) states that ‘at least one-third of British women 
will have had an abortion by the time they reach the age of 45’1.  Clarity in advertising is 
particularly needed where medical services need to be accessed within a limited time. 
Agencies opposed to abortion clearly have the right to express their views, but advertising 
must indicate what their service actually consists of lest they unnecessarily delay women 
from antenatal care or abortion care. 

 

We welcome BCAP’s commitment to follow through on the recommendations of the 
Report of the House of Commons Science and Technology Committee on the 
Scientific Developments Relating to the Abortion Act 1967. It is crucial that accurate 
information is available to women, particularly at times when they may be more 
vulnerable. The House of Commons Committee considered the matter very carefully 
and the recommendations should be supported. The proposed addition to the BCAP 
Code is therefore constructive. 

Question 147 

Do you agree that television advertisements for condoms should be relaxed from its present 
restriction and not be advertised in or adjacent to programmes commissioned for, principally 
directed at or likely to appeal particularly to children below the age of 10?  If your answer is 
no, please explain why. 

  

  

  
Response to Question 147 

Abortion Rights agrees with the BCAP recommendation that restrictions on television 
advertisements for condoms should be relaxed. Increased awareness and easier availability 
of condoms will contribute to improving sexual health, and to reducing the numbers of 
unintended pregnancies.  

                                                           
1 p1, 

The promotion of consistent and correct condom use is an 
important form of public health education, and should be permitted on television and other 
media at times when those who would benefit from using them are most likely to be the 
viewers.  

‘Care of women requesting induced abortion’, Evidence-based Guideline Number 7, Sept 2004. 

http://www.rcog.org.uk/womens-health/clinical-guidance/care-women-requesting-induced-abortion�


 

 

  



  

Introduction 
The Low Carbon Vehicle Partnership (LowCVP) welcomes the 2009 
consultation on the Review of the UK Advertising Codes. 
The Partnership’s interest, and basis for this submission, lies solely with the 
review of Environmental claims. The Partnership therefore welcomes the 
proposal to extend the present Radio Code’s environmental claims rules to 
television. 
Review of the BCAP code 
9.17 BCAP’s proposed rules are: 
9.1 
Radio broadcasters must ensure advertisements subject to this Section are centrally cleared. 
9.2 
The basis of environmental claims must be clear. Unqualified claims could mislead if they 
omit 
significant information. 
9.3 
The meaning of all terms used in advertisements must be clear to consumers. 
9.4 
Absolute claims must be supported by a high level of substantiation. Comparative claims such 
as “greener” or “friendlier” can be justified, for example, if the advertised product or service 
provides a total environmental benefit over that of the advertiser’s previous product or service 
or 
competitor products or services and the basis of the comparison is clear. 
9.5 (See ‘Revised rules’ below) 
Environmental claims must be based on the full life cycle of the advertised product or service, 
unless the advertisement states otherwise, and must make clear the limits of the life cycle. If a 
general claim cannot be justified, a more limited claim about specific aspects of a product or 
service might be justifiable. Claims that are based on only part of an advertised product or 
service’s life cycle must not mislead consumers about the product or service’s total 
environmental impact. 
9.6 
Advertisements must not suggest that their claims are universally accepted if a significant 
division of informed or scientific opinion exists. 
9.7 
If a product or service has never had a demonstrably adverse effect on the environment, 
advertisements must not imply that the formulation has changed to improve the product or 
service in the way claimed. Advertisements may, however, claim that a product or service has 
always been designed in a way that omits an ingredient or process known to harm the 
environment. 
9.8 
Advertisements must not mislead consumers about the environmental benefit that a product 
or 
service offers, for example, by highlighting the absence of an environmentally damaging 
ingredient if that ingredient is not usually found in competing products or services by 
highlighting 
an environmental benefit that results from a legal obligation if competing products are subject 
to 
the same requirements. 
Question 45 
Question 45 
i) Given BCAP’s policy consideration, do you agree that it is justifiable to take 
the approach of the present Radio Code and provide detailed rules on 
environmental claims in a dedicated section of the BCAP Code? If your 
answer is no, please explain why. 
Yes 



ii) Taking into account BCAP’s general policy consideration, do you agree that 
BCAP’s rules on Environmental Claims are necessary and easily 
understandable? If your answer is no, please explain why? 
Yes 
Revised rule 
Life cycle of the product 
9.18 The present BCAP Radio Code states: 
5 a) 
Generalised claims for environmental benefit must be assessed on a ‘cradle to grave’ basis. 
The complete life-cycle of the product and its packaging, the environmental effects of its 
manufacture, use, disposal and all other relevant aspects must be taken into account. 
9.19 BCAP considers there is value in allowing advertisements to make claims on the basis of 
part of the 
product’s life cycle only. Often, advertisers are able to quantify the environmental impact of 
their 
products for part of their life cycle, for example, the energy used in the factory that 
manufactures the 
product or the typical emissions generated by the product in use. Other aspects of the 
product’s 
environmental impact might be harder to quantify, for example, the impact of disposing of the 
product 
depends in part on the way the consumer disposes of it, which the advertiser cannot control. 
A rule 
that simply required all claims to be based on the full life cycle of the product would make it 
difficult for 
advertisements to make quantified claims, because advertisers are rarely able to account 
completely 
for all aspects of the product’s life cycle. 
9.20 BCAP proposes to replace rule 5 a) with: 
9.5 
Environmental claims must be based on the full life cycle of the advertised product or service, 
unless the advertisement states otherwise, and must make clear the limits of the life cycle. If a 
general claim cannot be justified, a more limited claim about specific aspects of a product or 
service might be justifiable. Claims that are based on only part of an advertised product or 
service’s life cycle must not mislead consumers about the product or service’s total 
environmental impact. 
9.21 In referring to ‘generalized claims’, the present Radio Code implicitly allows more 
specific and qualified 
claims to be made about part of an advertised product or service’s life cycle. However, the 
proposed 
rule more clearly allows advertisers to make quantified claims even if they cannot produce a 
definitive 
overall figure, provided that the claims are thoroughly explained and the advertiser can 
realistically 
estimate the impact of the product over the rest of its life cycle and show that it does not 
cancel out the 
claimed benefit. 
Question 46 
Do you agree that, provided the claim is thoroughly explained and does not 
mislead consumers about the product’s total environmental impact, it is 
reasonable to allow a claim about part of an advertised product’s life cycle? If 
your answer is no, please explain why? 
No. The new guidelines should be sufficiently robust to ensure that products 
that are the subject of such claims are able if required, to put forward 
evidence of the claim that can be independently verified. 
One related solution would be to include a requirement that claims relating to 
a product’s life cycle should be consistent with the requirements laid out in 



ISO standards. 
About the Low Carbon Vehicle Partnership 
The LowCVP was established in 2003, as an outcome of the Powering Future 
Vehicle (PFV) strategy, to accelerate the shift to low carbon vehicles and fuels 
in the UK. It aims to help deliver carbon reduction targets and give 
commercial advantage to UK business. The Partnership is a multi-stakeholder 
forum with more than 100 members including many leading car manufacturers 
and fuel suppliers, major fleet operators, environmental and consumer 
groups, academics and government departments. 
The Partnership undertakes activities to both encourage the supply and raise 
demand for low carbon vehicles and fuels. This includes providing guidance 
on the priorities to stimulate market development. Some of our recent key 
achievements and principal current activities include: 
 Development of the full definition and methodology for accreditation of 
a low carbon bus, based upon the target for low carbon bus 
introduction set out by Government in the PFV strategy. 
 Brokering a voluntary agreement with the UK motor industry to 
introduce colour-coded fuel economy labels in all new car showrooms. 
On-going studies are evaluating the effectiveness of the label through 
research into dealer and consumer attitudes and implementation rates. 
 Input to the development of the Renewable Transport Fuels Obligation 
– focussed on the development of sustainability assurance and carbon 
certification. 
 Oversight of the establishment of Cenex, a public-private centre of 
excellence for low carbon and fuel cell technologies. The LowCVP is 
represented on the Board of the company. 
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acbTchotehtniiienltslruigeendrgsviesuaebwtafis fvoeeceucqotlnuidoncenennritctonlsryteajsaoumetvdir voevgnir eettg ymuaraadenndnvedvedser mtr bbi tsayi esekcerteasr hsusew,st heAheeolSiltwpAirineos. vcC tfeehelrseea,sar tlrofhocu fanal otsg botCtf traleeeiirantamssrinoc,dangbesaucctblitehslyiataohrsanaisrbnsgecputceooeomlsmigcotr yehar eani mnttdcaaicryfl efceiaahcasvuarianavltnlge.icel yaer 3.4 
crbi yaaaicF mneoodldeeosltmnear vva poonrsteeapi eharrfocolqrtatdutinniieacuss vnfsmleni eeyr ehndrocnroig mrebmtpcc vei.eeabs,adesi neusadnsarsnnadgs. siorovg Aei ftuneewtdatvhs tthehedl evehogodor yve asuyrr est aftsrhmositbamtseearieni sadvvneeaedyeengdmsrifiteeewaasaoa.wxgrfephckAecl poralewnoosso utmcdti heuswi nseeuatnp.g eksevcdldFsl atecl mss, u,i anaworam( aas ttornhyirpwtdeeuchaaveor apsi l vanesgehsst netonrcueernvo,dl abadi fmcicsi afpntfetcumeatrsaehwanoebefel xdtcooricoucdar ucoei nlecataabsntsysnllliioaitost dogrohs .nateafsahT tlrteect oaei htsoloewrbneesnl vl mer yteeaesi evss m,atasi mi oyi wsor tniri,lnaohtal ebbei ynii noeenncc nsc ahcdoui aloonmespcur mndoceaosmuneumtbtr orhenerieeerteedragscr rdi uscsi r ueaaii n)dll an,licya,flufnlt toi hrhcoeuttruehhernaadnyyaees tl 3.5 CconbcI nooboolemmttnsahao-
mmirbnmcareeiatonerrsasccg tcdc’iiasaarcsl lCicaspeawsls teutwi aastlritlai oadlcdlhuag evasescb tvei easraepi tanoi apbspdnbeer pml oetaer naotecvutnct hoahopt.sl mrh,wo.opuailtldg dehH hvtsaeaettdavcrhntoiei nfmdsigelr mpri agslbnaoseyiuhtnear antgsr vweeeogt,i hful blratl yoahbuteecl oeg oreCghynnilttetriitcamar hhr esecaatl ayltl west ejrtuniotpesguhxtr ebii pf, toli heeerpcedtaaa,avpr ntbtapii duocsr nttuoeal vmaxtarthaplelj yael opetnrr vgisotitei ysc hvi eeoeoosi nnsrf f 3.6 tpwcaoTol dvehear aevaescr cerrertelur uyi.tvnilasmeear edwemisahatl ewer anearoptdm.wricenThiovg hrreci,eonuopufmfrcifsorel ssebnttaaadcrinbeeisnlccypeiigsfrsaiotoaswvhnnaoehkar eaeeodnddsfvvueibtelrCtyr twtoilsieafsoeanei murnmcalfedaoensnr vtotmteb.irsavttTotiirsihooeeeunvmgsesr lceaeyaonlcnemotbtdneiisndtaagosppuitsbppcoehrriol foif tvgpaphahrcualitttabuotltaefifhcolewrfyr oAhriaai nScctaAhhtcietocCeinsul AleerbvtSaaooitrAsuecitanohotsdnoert  
pOr nobtahbel yotrheefrraihnanfrdo,mthreer veerasr ieng atClleeaasrtca tswt.oTchi ercufi mrst st aisncwesheirnewr ehaisc ohnatbhl eeApeSoAplsehwoui tldh 
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infor medopini onsmaydiferintheir perceptionofanadvertisementandther eisnoon3.7 aicHC‘aC nrrnti Aleiges trai ahPhtentorlet)efacr ’odi atpsrci,atsr moaattnenl hf-lsas fycawiltmlt,ooebeafaC aptrrrest.lr AahyilasenIPenvnbacigrieenshect diosmahaotwsuotnaehssg nnmeceeetnov.oi wmctTonoitanr ml hiaitcslteokuyi erroemrseei nsc efpdisc,taaltohiliacnnsndenaodri ptcf enteferhi-desess ber ev.r eweIiioantofmbahtutdsi eshvss ercelti neyaoeiAcs wni aaetnSap:vmApaopi etdpfarsorssj otaorohi vgrpaCoecanprudoAtidrilamdoPobtnebpywflsl ieeevhfetaC moi eeltrsrnl oew.ecr ati otihnrthomchsereatpitspgAhnet,auleeSlti beweAtddl dsiechs tct boyooics ysuoiitnoolmAedntvmeSperbtAlr vaear wkei u(noneoal nnteeesr. 3.8 
dcbbitcgcTCr panheooopeyrr ohhgaonmuotpceawttnuuccl uhhei dpeelnr pameeemasmlredlratsnbIoeenaUisaTti ennbddnonfC ntttoloeghebb.i nrwottmewr yuIheFfoTadpwteooetuthCsohlrrhhdgfeeC fSemeoCihdtcharI‘IaAtIodi eThnTiTs timetonSC etsaC aCfaausiAli pm,oknflabElsr ’l age(pesalepsxnneaoxi pqeolendui .ybeeujfacbtvesr aduei WooPebtbllswtvhi praeiret tshevtieoydcail yi nrtoaesc arcsh tgawetIedui atsT nr wdest tyst) emhhC dtheu’.cr aioenarosiApcasesatpugIoernsnsT urtlauedhooduCnag xlaacendsdsmadateeaujhcmrtpsuavdpacheeesppdetcpras ,ebirbpeeaui tse tcytOssa pmael aieasetsltapltrf,t feee.hcliuewsdrobtoetayl hItneo,menhltsbeNrshteasptr yese.ohwyeaduomuteAsWtnvmteihtigooebseCdblehhnertmasvehtetcaicl i wfl eti noasl kioeetrtmencaehAhrft.1r kiedsytaaiss Edeits titdetxol nvi,hecnwdeefagetvoerchreauii auotndse fGniblrauitsddeoil puril vecaednnleriiepptdosegChcpi pefcoaaooeoiRr ner nfdnmnnomodedcevtppvhumeedmtwori ner ore:si oeNticrawi IsiasnienutsTs tone,eigapiCC ntogidehatagni.otr nopopooImu.NpflppuwTtndtot
theoenehchharaai.ddi a3eeseeslll 3.9 eatrraAbeeexncrsllgocpedaouaves tudifltcioaais tncnntitatoti eahosndltontal oyftcad,owibtaetwmhocawr viitsmst eei ehil eloc ,el ernarfvwfecadasi aiishcavrti wtelleoeoysn drnarthassi tsnai :chneavodferdeimsr2aoosa0dmpnntl 0,ertoe4eeeq w-tr,dashuc tdteai ofhfayutopleecnrbl osytdeeshbhexitrr anosnieonspgpatotir hdtfnffehoorcgsaoer arenusnscbatg ytoruhas-otpprthdaeaerhevdmig niemecrultr adli atfasnioonstt tcrrodienoarraInmpg yentdrsodpesatrsyselsyna.spsoipwtnenearntem-odbdlcal v,r e.ereontseTrhastthdei mosyiRcs efauemapsf vcrtarheiei eenal w- eedgtcdn;rl veetoseiatatefr orlttceaeinotsdnranoicnknti denoge-;,  3.10 
swegAPuvi anvabirdsetmanemdonifbtvact yeetedhrdtetehhi.psaeperAsreCrovlmbotbieeuol urceunnsomsct amlitysl ii hevo.sofeatwlthyvha,aetthi alAtaahR btSeeltAehvg,eir(erp“ oweCr uohoncvaudaisndnsecefiibdolt”ehr)etsI hor onerbudiegeanehpdnttevhnaeoedrns tpeuis tnr bhoetsr ectR eabcs enaasvtnsii biaesywl etfxwhlpaaahwrltaieci ani hendxtdwtthr hiaethei moyaaneddialtjj yl uuwr ddneiiaalccersaar vttonaiioownonntt . cAaopnprecli vecr iaentwsi oanobs foutfhtoetrhfei Ignnudar ereprsoewpnudnbeenlsistshoRefdethviienerwtehfeearrAr eaSlArcar’irsteeAlr yi nn.suucacl eR ssefpuol,rtr 2e0i n0f8odrcei mng onasdtr vaetertsist ehr ast’  
1 2h/tgtpu:i /d/wanwcew_.no3fc. aosmp..hortmg.ul k/s tatic/ archi ve/itc /itc_publicati ons/codes_gui dance/advertisi ng_st andards_prac tice 
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3.11 3.12 c ITnohdneessi pedeefnri dgauteinroetns, Rasenhvdoiewnwoetnhre,aostifninwceht2hic0eh06loa.sntl y43yheaavrseobneel yn3r e1fecrarseedsbhaacvketobeC eonur necfielrfr oer dfutorththeer 3.13 pC nC wfIthrteooouhairtsuus tec tnnnerfr euC pcc aoiiltttoillleit,yupoadrwnnosausc btiathsnil ehllieddcbabragerlteeuatr ohtsfst thfttaoei ael nrttnayhei etpdicersncoepdomdatl duyhirremgal eefdcnuiociresmdrnhliyaoadaerrnvaaenRg-enttuediswdovmpr naair vreeno.fei wtnnasdeAetgdassnde.iptvmi voenBai erddptuproelttet tyinhhrsaci eeoebnepirni arrsrsmtoésc eehcuoadvueirsmsisdemg eteedremebtxonicepumfcohoener par er,edmnsaiesasi pfnssn etaemechednredalsd ,uttt thhtaaphhasenrr eityeovtsuaaeheadgdl enyr vhvetEeeeftr axdrl htetceiiefesc tst oeueEtrrtowti xbhvecifeeetacalhuicnAdeetvotSi vhbeetAeeess 3.14 
drTei hsaeplooEg nxudeecdubirteietvwcetl eymentaoytthhaeelsaeodxpvreeerrlytt’issoecnromaenvmdi detenhntesceoArfStr oAomaenxyiptsmer otswcaonnndceextphteterironenafsolrteehxapnteomrtoaspy.pTaohrriestureen.iitsyntoo 3.15 baogtThnpeohevdpeseuopacrrfdnoofti umsmvcsneipi eeribntnltl yaitytsiaenfttl ooraorniocsscrtouo,g ambmalesmmnovpiiseletneannxi ott titsoioinpnnonvr woetoanshvrteiiadrgaddeeadddrtcaiai ootfwci ntmtoiesrntpde.hacelottfhsi motheor mor msr.uet,nbsmdAuwabli httsmhieso tioinohsunsegbirsohenoftorhtorhaefeetv3iitdasisi iedsdnvesacesuerbotcbi mfoseenAiirnts4tuge,wmdtphielrtalorot,vhC miaadoaveuyednnnocbanoi nylt-, 
tbt tIrhhteaeeinsuEEspppxxoaehescrceseuulindbttiic,l vveyeeaf,inobnar ylttaChhudooepvuuhsegnyorhc tsliditsltei ehmntr oagt.dhaWr eaacc srei oedmlhpyeaapvnhrletoaaiptciwnupttoloeawr nfr koshelriildncoehawopsntrohtanhaecettEitcdl oexerae.ascfBfteutuetorlitenv,ceeiafogrmcCgeaocr msioueeemnvwncemdi hdlaeedtnribeeodycnetihddpteehrss oeahtvdooil vudai elcgedrkdnti nosboor eyer ft  
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agreednottosubmitanadditi onal papertoC ouncil aftertheExecu ti veagreedtochang 3.16 tfiCtoosorC ueregoncoucoi nmtlhchi melabaedydndddthai etetcii oioEdnnxeaedflrcsoutumotibvum‘ eup.i phshsoiel odl nd’tahtnoed‘cnwoomtounppdlaheirenilntd,g’a.wnTdhheawtadoastvhel erert fitsceor remg wmraeestnitnthsgenhi atisdnfdboer emcei nseidmontahdtaoeet 3.17 wrtoamraOheepdvnaavaeepvssckir aleeoeiticdr wncunotatvgiramh.st nebi eer opeplrItednr’linIseson,bitecs odeoptrehlpdesrsymeapotysicueaoahtci nnyni dsoicdrgsvuseehfei,eal aomnd,rsrotttteohplihhpsniRl avaseyraetvr eobi vbrieostl wyeiefemwl,r.owilaeiuabi mrvl edlul eredilerttyateh.hhbrdaaeTaaes .l vtchypaetedI,hruneiaitefss occ etsei Athdui vsct eSeheehaoAdsorler,wayorbnhr,epeoeutattthhrcurieoahdetsaotneluace,dtahdr hlnefetvl eohyfodeeretar.rf tadwabiFarsjeuoresmcorrdcuanaitouccchsgcrosaeeeeeuctsi Aobsl osdtunafnhSubcceAakll twpul’Ayjspsatuoi SsldnodyAenuioC ccf,a’ nioisonnaser uilcodonj ettr neuhdcetcdi ah,vtiltsoi,aaici etnoni abwaindnoetl 3.18 
msscmIriuonoeimcsncccdehipeciaslraasn2elficl0i nuyst0aeml,4ndit.nthhTeeaacdhvfotpuei emsrcrboapehbitnlielaanei nsitg mni eattrsxsl heaecdcc oruapenebrcuatbeoabtaduecltdit tecd twhaftobebietroyl heupavtthrdi hoisevtecisoeeArnr nsS tosoi Alsneeao’-.rsdbfsr vsouabeatcr ytdtcr ieicst tshi ainsosegtni naAbtrbShsoeAealilntni.ncgTeg phr ooeeaufvbAtiaaotSnuhAsdseul oyiohntnaaebresde-less atulosbalpotpyepdsbheetaoehilnnpes 3.19 cN oMlraGg oiar mOenossisvwhaetahri v,oicenthhsl eteh( aNer AnyGStfOAitnhsd) ai.tsotbIi hnj neecc ytrhtei eocaanssni aenbcugltelsoye .rtobhfeeiennAg vSiAurosneadmsaeansmtaealcahwdaevnaeisprmtoisnitnobg y,blfooncroknee-xg naovmvir peorlnen,mmmeennanttaayll 3.20 
ltnCaamC aoddaoowemvvumtcheehrteprrteoadtteiiondssAtifiiiinestnnSJomftuggAerhsnsief.tasdoi nTacar merddthdheveiiseinaerlameilrelnlt tcasehsit tosdger eiel oai nvnnOttdgueigfou2sor,oncnr ovratsci ing nneo3l amog onyci ftnea.htosmnsoatfetvicst atheohhll aesmeersaoedpcmC Amoi anoSer uengaaAr atnss ni,uaevtsdmbettthvooheaaetartdhtrhttvaPeicewsdr oriAovnmi ttitSeg hseprAi.cn teticTgsitrooiehetmnarog esnr apsRdcdrldaeawesngilcneohnuiss tooltssi ahotbtoneairefi oeblrinwl ooeyofsuvhnotete2lhnyt0tcheh0otrer ameEratcduwptoaher auireotrrmi yhpavs teeaaainavlrri’nkoeses  3.21 cnA(2huc6amc,n4ob3gr3dee)rdi naoogbfr otfwoour tittmhhaedarlrAeaucnwponr hnudea(l2dnl ,4uRr7meu5pl)bi o.nergrtso2rf0e0as8du,vlt thei nretgiAsi enSmAaenrreetscc eo(ir v1d5e,d5n5ua6m)r,ebcweorirtdohfnaaud2mv7e%bretriisnoec fmreceaonsmtespibl naeiitnnhtges 3.22 
dAwTohdhuevesbteehtr)etini orscr eclrtl uoasdict mehas tenhhcebiavel vai slecusktbtoaoj enfbcdaetacstrol udebad(sreotcsn aitnsatti hnoi aedntabserdatdlhataoontfcttpehhreoeofycoprfwir maoapbinpnatlabitlei oldsi ttaiabpenyspd) et.ahar eldfAo(SbreAay. voInatr diiesatnyleor vefearrsecoaensraotabnilsne. aTshdhoveureelrdti asblesemoaecs nceuetmrsahs teotuool ndbaennocyoti nnbs tei edr meprriaesbtl eal eatidoci nonn.gf,uasni odntbheetwraetehnerthdeifCfeordenetrr eeqquuirireemmeenntt ththaattaint  
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3.23 Therearealsoconflic tsbetweenthedecisi onso fdiferentbodi ess uchas theMedicine3.24 uaonfsedtdhHebeyeaxCl ptlheeraRtrsecgausustel,adwtobhr yyotAtehngeedAntcSoyAc,o,C mwl eehaofrrcoaomsftteiannndhduatsvhtereyaA.bSaAc,kagsr owuenl dlaisnbaect awdeeemni ath,eanodpi nthioonsess 4 haq mSdoutatmvepyse:e/tr/is towrii esmnwecs mepwonl yeft.natAsa tcaosSfot.mAoerreagCdn.eoutdocc ki as/da- aiCeoscnadoe/slinaaft fdc’oesyjruOb.edFanainotscriatsvteeiipxl oeer awnvomsids/pfPuir olucoentbm,,las fieedcaae/vTntetuFohrr_ttei hiAnsedegDremtJchr _iees4engi5otC us1nla1aici l7tnltou.uhrrsst etmr Kal aabittdoei ouct nthhatavotreaotrchynteeers tru:eelbgej vueiclsa tiitovoner  4.1 THESOLUTION 4.2 rsT aeydhgsveuteelr mast oti osltuirhnyt agitosi nytshsf attietnomawnt.ihclTl eehdseeentsc hupornorreouti bgntl hhueametthdsaewdBi vshAeoSr alteBnihsOeeerFas frflteeaevcn dtydi vsouebfpr0oap.ap1od%prct eaoaosnlftse tar edmsl evmevecir ashtiiiaonsnentariss ai mnirist fiamefi ost eshr e.nitnetilaethl vefisoicr oona-  4.3 
caafaATuondnhdl nddvl evteemetvrhnrct ateei utsl i dr.usr eeerier aberss ynbft tomuopr yrueioi nmcnsvvotgionedbfnsoeeotemrtcyihnaoicenfctrf faeoiucl mdmel nievmpdni asst taii hngtoteahnentaettduhcdeonoadvnmdtechebmr eraytlis tiesnhtribhnceeeeisyg aeml nha.tasehavdpeoTeippahrcipaomoootwvmpsenecemdodernaribttstfytoii evtdC doaeedlpntehvr coaoeeerfdircrtawui afss ccu tiielhn,nltigndhetevsh ei wnyi etnonwogatpnihelrdcnleoetrcdohror utmeui agcniretni aidngotg eyaineatl. 4.4 ecaadiBnor dlerl ovsocvdtetai essi sedmritr otmc tiihensaskseeses, ntr.oebsOtarfudsainasnvvi nnoteahterilahds tesdioess vo tichntefnhauergseteni eetrsdsi dmefphiomneaergntnehtadndheont,efdmiscr fC uer aeC ebglxye aslupaetebliearqaocenrtunacosedaserontsyifvt otolnefbynsreeoytlbwcyebseodttieamamnmni tgneaodiskbnooetcagos tonihmgC nsepi eelrnprendaoeams.llvr elIct eei nedaddilfseteihttavtoe,haigspmeslrior eupoenaancrktgoheiceevsroraa‘ncssl tcoaetaeefnr onr enmnft’ dita-d,dliiinentrenhentcetdyicihs,seu.ei wwocTiU ennohhsKuteehilrat.i deesrt 5 
tAlIohndoedkvNeesraait ttgiisonitnnhinageglRAsaeydvnsvti eeeewwmr tissCyoinosputg eenr mDac tii vel fdoi(sNrioitAnenlR e(tC vN hi)eAs,i woDUnh)n.iaic tdhevddeer Stai tlsasi tnewgsitafhoprappempal easan,l yasnfyr ooebmavrsi doeubcs yi sfiitorhnse tss mNteaaptdioi esnbtayol 5.1 TH EUSAPPEALSSYSTEM 2 5.2 Ri vTnohevl veueisenNtwtiAagraBR yt oCi vaserewdlfaa-(rrsNmesgAseutR-laBuatp)iso.i nwn.e1l 9T7ah1setfNoorAfotRhs tCeerNist ArutR hthC eabanopddpyeaactlchsuabrtaoceaysr tdai n,btlUihseh.SeN.saadtthi voeenr patilosli Aincdgievs tehrfrtooirsuingithgs 2ForfulN W( dCeAhtAaeRiRlnsCU o’a)snn,tti hanhedveN vyeAse mtrRitgiC asayeatripavpp( eoepar aelr apamlrcotsoch,emedupdtrhl eeae,cipnisNl aei onaAns te)Dtsdoeai est:nhahdgetr pNet:he/AeswR wwCBwi ht.hfi nlodararrbearrndeev’cdsioi etmwAi o.mdonr vaeg eln/arrdbteiaosvtuiiinteo/g wpnr o.R ocfeeTsvohsi n.eeaewrsepoi fUst nahi net 
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automaticrightfortheadvertiser toappeal ,butthecompl ainant’srighttoappeali5.3 qualified. s  5.4 aTg heenNcieAsR;aBndismmeamdbeeurspooffthperpofuebslsi icon( aaclasdfer momics tahnr edefocr amteegror piuesb:liacdsveecrtotirsemrse;mabdevresr)t .ising 5.5 aaaWppsshppeeeemnlll laabtnnl hetted)); ;Caochnonnadeisraoisgnoteeifnnmtgchyeeom(fN ebxfAi ecvrlRueoBdfmitndhegemecai pbdgueeer bnssl c:itci ote.hshrweeeahriacadhnvheaar ptvi pseeecarlsl i,e(anetxpsc atlnhueadltinaogrfeNcc ooAmmR ppBeetmtiittoeor mrssb ooeffrst thhiees 5.6 a‘fPrrdaoovnumeenrl dttmhist eeearmbi,nltbevh’ eeerdssctiisorgcemauc tepsi visl vaieoei nnatasr hmneitneaontnfhtdiN eresApocr mR aeCsseee,tnirmtceheceeosocrofdoumtbhtsepeifdl oai neri nevca eotnshuttenigashaneetl dia.vretihnaegr,maadsv( wNer eAtlilsDearso .wrHCreiAtatreRinnUgb)s ,ritaehr fees 5.7 
DaNcadi osr veeencrr etteowi csr oe.arr,drgt.huFemopl elaonnwtseil nowgriepl vlrieddsieesncnuct aestsi aoirtnessc pboeynr mctlhuitest eiiodnnvisnewsatiidgthdatitithvi oeenNatroAmRt,hBtehceporcueonvmsieopl ulasal ni yndadnti htsetarnNi bdAuttR ehdBe 5.8 dTehceispioanneifltwheilrletihsennotuupnhaonl dim,imtyo)d.i fy,orreversetheappealeddecision(onamajority 5.9 fdcaTiigenhrrcca eeiulsedlridaoeetnpce tiho.dsreTi ttoho.dnerpaoaaffdnt,vethil etemritsipesc maei nrrbcemeulrlawsaytfieoladlrlsittnhooiettiiinhracelillnyuapddbueveteaar dntrsi dsataefrtrteeewvdmi heebwonyt. tOtahhsneact1Ne0bAaedlcR aloytBmhsece toopsuaapnncasecr eel tlpm,otbfeoemtrfhobr ereeejr pesacbhnteaei tnhvl’gees 5.10 tiAshl ermevfoeesrrtryeadrl ataroedavcnaesratepisspewrrsohpaercriecaetapentl atahwdeveNenrAtfiosRrecBrer mpeafenunes tle’ assg tdeonecci ycsc. i oepnt,dtheesppiateneitl’ bsedi negcisnioonn-,bti hnedminagt.t Ienr 6 Al proceedi ngsar econfi dential exceptforthepanelr eport.  
6.1 HOWWOULD ANAPPEALSYSTEMOPER ATEINTHEUN ITED KIN GDOM ? 6.2 mcoarcmAeoopnnsaummployyyse upptabbnr elleeacen,ti ei wslontbsooutua.drafntAfgpiic tmicesl potti dhemepawanosobplotusyolsuetgafoytl hihr dsnpaietgaier ptnhpomdr mtttaosi e.rst ma.c ItepfityTceruwthtsohaspettepwehoipnparierteoduthlatAi eoborgapblSniioetcAftaeini tnomd’ aeespal-artnse fhetbiincenadaui dtaaertroi nyl dsdg ysc ,ehahtisn taabttahslekusemeapos tenU noi h,nds tbSeihttyti hhiisr nsoi yaeetgnemsdho,tr veAeutiag mest StnrhtcoAst dotid.smi’dnomseeeri etesns ,ai aayilonnr. tereeto.hattc tchedohaoaymepl mtl uoapapowbdlpl val vapii ecaienenrpr aasattptnsilrrsseti eewsagctr,lchohsahauti nnbecloddddhyf gufdIunanertcdotei hredkder eetreeair pkfcetoetor hnn.essi trbdoeypeirsaafratiisvor uonei altoaswuobonsl yuaolbr dqlevubealei xl ki afneiteliei odheudosieondaddpeotpopfeeaadnledsdt,i eeftnrfhmeterrei pneneetwrsdtooheunecl,idsidbionuenentetodwitnyetaoopbbfpeeltei haaeel v‘ .eg mTahttoheiss katetcs eocupuai eltrdr ae’ bfbutloeel  
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6.3 I facommercialhadnotalreadybeenwithdrawn,itwoul dprobabl yneedtob6.4 tpOatdwihpl metiaepchtnheieeadnsdarpceewrlapdawliewpesmahernfl o,eoe.ct pdr eheveiItseannhesr ndse .aacianhInac fpyegopdsmttueehuhvacmeleeecleneapwcsrptorcs,opomfi uatucehlmel aldesml,roesaeauril wgclrtwtihcehaooatol oumdubul wydelgedhheanmral netel vhoeeaedweeywdegeti bnodattehdtobetdeoeokbdrfeaer kbewelepyi atptnuettl trrhei nagpmeshbetti ons tieg mlhndyhaoei eti nrrfdbtitgtehpeafeetisg tnonhair edvpeeadei pannnsaetgoapitamnhltpdhai eeesvebatdedallor y,best uli ccp esttir hcedr eofr aeetomncidoritfi n.ectthi ahottl oeesef. 6.5 Athser weesl hloausldaarlesqoubireetmi menetlitmhaittstfhoerlaoddvg eirntgisear nsahpopulilcdatsi poencfifoyrai tnsagpr opueanld.sfortheappeal,  6.6 cAomswefitr homthtehecuardr venert tissyesrt’esmC hoifefInEdxeepcuetni vdeenotrRanevoi tehwer ,saepnpiolircadtiiroencs tofro.r anappealshoul d 6.7 
waaArpoepr ual elipadcsapaotril noosavonbeshl d,eealanpatdptaopnthldi aecepafrtpr eiar oq yonupti hrrfei eeametAeewSnlAetov’ ufseoll der oxbfpauesldsenognseeiobtsar eirintyyn daewepeadi ptihr.noiTgnvhawtilhsi wethwoaaduonvuldel adr pmtpisheeeaearnll’ ps.thodr aegttaeanrpi psf alriti cvi aootnlioo.unIss t 6.8 bntIDUdThnraehoSrotmpeeem$aele2dfel naei 5scl picd0inanata0isunrgnteagDe(afl£liedoilnP1sei nv5svr ptf0oeoutso0rphltrtv)ieeeitaserfnindtconR yuo.rgaemsF Op.st nlsopbreogl xeeU unariabt-nSl oiml oi$befsner apf4omtea0i ueaonb0gsdne0ehmlr m:ts( mf£io.ab3n2reyei 5mHfso0botno0br eraee)weatr4piteps;vhav.petenehrAerNoe,plnpArmfar eeoiRnxeaceoBasemtemtdhai bsuirpeneerUrlreeaShi mnto$iafygco1soht5dnhse0eeti or0ssl wpii(Umefs£arS9fmiap4og $tp0uhe1o) e5dnrta0efdol b0sbtr eih( nypm£atr 9tnooeh4tmch0e5ve) eUb;dadearunWoyrnrismfdeoofaeafrrfnool mei ddnrsr 6.9 
att taAhhhdweeej puii par ddpnueeai excbrnl apl esitoec tol fra.rtmnasiTsddheemji mu,eni wdggpbihhaecg tnraircs toeihonluwrcwopslt,ouhoousduefeler dlpi dwnar denraisaitl eevis treeoi eiddsdfurnltoooaemsml eestedxfdmtcrhr oltbuaeomewdArbestnSheaAofenrfi oncyCtomdhco-eoreuapemndAgecupvnSi elel dAa,rtetic ttnoi oCosr tueroysr luodss ofn,yfbacs tetigthl he,eseemneinplcAe.iaceoSrtsr Atedi ade.ensrfdriTntomohvmoeecl maavpmlel bodeouornplasg nooosndfft 
tapicwaTnhldnoher veyvi aeinetaratsotAaenpt. fnnitSpIgatc fAheagebatte,erhil poitpeoehrnmrffaoeeircganetaeenargidseetr dsissaevn,ttesageahwernr ntetti dotytosirau/neaocdclrgnodrj,luasntaophrdhtniueaaiefcynytr vaecteis ttonaohi utmncouhebynyisepsr .tel pihr Aaqsr ioaisegunnniushneyapentttnsehsett(cxebaati apunbicnnvetuovdedr uer ntrstaoC pertntti enolgheps tti awenahostrteyrieecsotsrxaosntspobeqttfemhl w,uirgaaveto.t’ assisTuetthwiil hwroodaeeenndpslao)sleobl n.tsarseootsueTs tsbnh,abhumneteichbsyri mecss ewiuyesari xibct toosepusuahndtel nlaosardndduttcesc ulohdcdeuur aiirslvnaaocdettegfudtaetltttahlnbhhhsti doyeees  
34BFC uisugirn£ur 1er ee0snss.cBcyoucrror eenacvutesarswsi oohfnic1sh0caSadlecpmutl eianmtiesbdteer arss 2N0a0tA77.tR hTCJhuepnoerel 2ifc0eir0ee9snafcrneodmtopw“romwceewmd.ubxreee.rscso.” mreafnerdshtoavmeebmebnerrsooufntdheedCtooutnhceilnoefarBeest tter  
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bemadesubjec ttoawordli mit,asi nthesyst emusedbytheN ARC,6.10 themfr ombecomingtool ongandti meconsumingtoread. i nor dertoprevent 6.11 Frdi ebnovoeefutilcodwl niorsedmewi noeceinntneda.gtbohclAr oteehntapecmrtalgheureui xtssei mci etohpisnenaonagniantngnsdtted,obtioethtrhyfeesouti vhrhnsioeder aueswceslthdhpiboaeenrsncvi eotedeitfvi asnebd,geiettrshhxepceepauoiterssa erss prwtispbdt,r ehl eiei tategtl efsroneihatr ersobgeuaorul nflfi dmeyawfcbe.oconefeButppstyl dhtoaaaesncslnlcopiodbemawlrebCpti yintreoogiasuslcenlotootcramhailsel’feusadpbc tiaopemsrcrattei uiotevmssnis fo.ai oeoucr wnees 6.12 cs pFtioar anlcnlueodll wa,intpi egnedgrchfthoahar peicsramowlml a-ipntmhar eontnfi oetntsihn- mveaoeadteipvntpiag nnegaicn,l eptbhouofetatrfhrerdeov.mifeinwAaal wl edagodraauofll ptdatdi dboveencisciosoofirnot,dnhwuewhcdteieertcdheisabai poypnrtar h.toeipomrni aaeltmee,bwoerrosufrol odfmtbheae 7 
ebrcepi Irsf eei xxu urcas tipcr bshosuduetl oveciinemncnecnasigreast epeysbtsropdsal,enfene,wsutachso flol eohu,eutsirpercrhs. ehncateThuerriahtensstish.ecs aaauuedtdplhscl vvraoecai ereenprllrasyoc tptsniiiss efpgst ueaeailr veallrr,sigetmrti nuohso tmueribtmhpseaegteudneribbvoe.tvelfteei fhuHsotrehnhrtr oiiredass wtdtceeehor edt.ehs tvwotaeaesl oWrpl aai,upnpoegllcdr pdii ucvi ephsafreaaaaprtnlirevcsr otdeoetnpohptirfhencofoetoercnhtetnhepieesosetoeisonaddsi pansdebtpif trobeeoeeleiirrlncsbii mtatouhnytwnrieoowd-ohtr nAefehecnffStfriuuhceeAheor naetnrtdhi ctefooaeittabutrhhdllfneeeedmi enfairAngaanapoaynSyp ttacAi envii bbata’ yeesesll 7.1 N ON-BR OADC AST  8 tigebpInefvrr eleeoeeravaairvoitdni btedsaceseibaowtomslnfeftiaancmtsdhpoaaeemapnyd.tecmi 1iaaaa2lelsc oraor ucpsirisger ak2ohlfs4cotf ,er ottmsorhesxeobaftndepoetvnrr chieodos trn,eirtnlisitetsg ihydevetri eshssr hpieeoaoodnanusp.dslHdaipbdteoi bhval weiel etr yers teotyvi oss ei asfitr dne,ebmg dafrsrfoi eetsbaocs drtss nioevutaonhecdniilcnsyc-
ebagasmrssr otifetaauaasndld,fdrcvier ataehmsstr toett .inriatIsytdi tanoi vps fgetriebernirtny-icvsvl aneiuontodsltgvi uemnecigtsoneauaotbfhnol nldeesr- 8.1 CONC LUSION  8.2 aptl adtTenohhvddr aohseeiir vvuenidr nAeebcboegrrilrwSnttpeeoii Ac- xssl aa.jeeeeei,dIs,r motabtocsi piltriar n.essa osnsogar ateatdcdsessr ysm.cysi uy,eaysb Isss ws tst tst est erohtememauameanttdr est eadfovriobnamener oyldsr asfi atpbaginisr lnnsoeeoIaemfnacntpddehdoeprdvaetfneeoutpeftaarer eal ptarnsdnespcl duosynlrfyeenesoclansat-epetrbtwt,eer mor midoarR baetrfbeetedqiehynfg vucog aauaiCirtenirslvel wiaic tenseetaaang odfrdirctri ytvbesaafheyvosdeartir vtaecnci hpewdtsaoir uuvontntgrienwgspsere.us toi wrilubfTssl sifeeshnhfber.iiaetesqccFoni huiseccc nheniouwdaanotnrlletaulrslmysei yil mf,ddnootabetrr pndsearlseenoai btdclsbreajma,faur mnettoasiar enoaetrrtiennedtecedndst ecrteaobtootowsoooyff ft aoaTpsvhpetehreaeeal xllcsp aoei nsnntdsc teheol euoelfl vpdaist bonioeeenwonfsa fau-
dspr veepetetr bhtayi elssi acnsosg ynustrititeenag mubulienlsahgatoi psouupnl pldi wcpnaootor uittolnodinffhsaeti der be.vitnFeugart trinhtsheeeewnrrsmtashynoesdrtecem,oma- erdrebogieabuinuol agswttocnsroyeynsrss tsei .ydmsetr efeomdr  
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8.3 LewisSil kincalsonC AP,theASAandBASBOFtogiveseriousc onsi der ati ontoane8.4 aadppveeratlissi pnrgocc oe-srsegwuhlaicti honwaonudl dseer nvseusraesa thmatodtheelbU oKthsinysEteumr opr eemanadini sntaetrnthateiofnoarelfyr o.ntowf 8.5 wi aLhnlaeshdwvoiiecvihhsiadagShudriaael kseelsxi dbnpwetroeheinsasehssxaipomtroer neecsrsenesiodmvfteehadsdeiunitrpaosapnutnoaupor mtpneoyfbr armeotcrmcopouuousfabn,lcnitbcouulomymtf.mwtbheeeonrssteose ftcocoonl mui ettmnhbti ess enlaodtsnwodcautshcmoaenpenntpaatrcmotipnser.si iSatosotefmd.tehraWoofst feefthowhr aemhvsoee, LCeowntiascStsLi :ul Bekbwri mini nsisLslsSLeii Pyol kn,Di 5nfruC er wshtdhaoeenunrcl.,dePr yawr Ltenal nceorem,,LCeel witfhfisoer Sdoi’lpskpIionnr nLtu,LLnPoitnaytdbotorni,ndEsilCsec4yuA.sds1reBasLndyeno@fl etwheisspiloki ni nts.coi nmthis  
Thisc onsultati onhasbeenendorsedbythei ndi vi dualslisti nAppendi x1. 
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Name Positi on Organisation Justin McLaren Founding Director 8hwe Ltd 
Judith Frame Board Account Director Abbott Mead VickersBBDO Limited 
Steve Davies Chief Executive Advertisers Producers Association 
Geoffrey Draughn Advertising Regulation Consultant 
Libby Smith Counsel AOL 
Tracy Blyth Bartle Bogle Hegarty Ltd. 
Rupesh Chandrani Senior Legal Counsel British Gas 
Dr. Christian Quack Rechtsanwalt Buse Heberer Fromm 
Tony Kingsbury Consultant Clear Europe 
Greg Delaney Creative Director Delaney Lund Knox Warren 
Duncan Grehan Partner Duncan Grehan & Partners, Solicitors 
Nicholas Wright Fishburn Hedges 
Roger Gardner Legal Director Europe General Mills 
Mark Norton UK Group Finance Manager Grey Group 
David Grindall Partner Grindall & Hanna Solicitors 
Andrew Sellers UK & International Claims 
Manager 
Hiscox London Market (TMT) 
Barry Cox History of Advertising Trust 
Ben Bilboul Managing Partner Karmarama LLP 
Susie Ewing UK Legal Counsel Publicis (Lion Re:Sources UK Ltd.) 
Alison Campbell Legal Counsel Loewy Group 
Sharon Playford Legal Advisor Loewy Group 
Phil Hughes Manning Gotlieb OMD 
Stephen Hillier Head of TV Administration McCann Erickson 
Andrew Southam Principal Lawyer One Production – Bartle Bogle Hegarty 
William Betts General Counsel RAPP 
Adele Fuller Legal Advisor Royal Society for the Prevention of Cruelty to Animals 
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Name Positi on Organisation Jason Parry Finance Director Salter Baxter 
Gavin Ingham 
Brooke 
Managing Director Spada Limited 5 

Chris Brown Take That Ltd. 
Tony Muranka Independent Creative 
Director 
The Creative Independent Ltd. 
John Robinson CEO TEC TV 
Jamie Barnard Legal Counsel Unilever UK Limited 
Simon Peck Deputy Managing Director WCRS Limited 
Scott Jamieson Legal Manager Western Union 
Neil Christie Managing Director Wieden & Kennedy UK Ltd. 
5 Spada is a public relations agency retained by Lewis Silkin LLP. 
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