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The CAP Code: The UK Code of Non-broadcast Advertising, Sales Promotion and Direct Marketing 35 

Rules 

7.1 Claims in marketing communications, whenever published or distributed, whose 
principal function is to influence voters in a local, regional, national or 
international election or referendum are exempt from the Code. 

7.2 Marketing communications by central or local government, as distinct from those 
concerning party policy, are subject to the Code. 

 

 

 


